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\ Editor’s Note

 It’s an exciting month here at
Arcadia Home & Design. This is
¥ our first ever February edition,
as we embark on a year with
four editions of Arcadia Home &
Design instead of two, as we did

in the past.

I've been hoping for a February edition for
quite some time. With the amount of wonderful
gardening advice that can be shared with our
readers before it gets too hot, I'm excited to
have a platform for our writers, some experts
and a few of our masterful researchers to share
a bundle of information that will apply to the
gorgeous Arcadia spring weather we all love so
much.

Speaking of our weather, this month we have a
terrific article by Kathleen Shipman explaining
how to bring back those plants and your yard,
after winter has been a bit too harsh. We may
not experience the snow that most of the other
country must deal with, but our cold nights still
wreak havok on our greenery.

Also, we've been given the extreme pleasure
of spending time in the home of local architect
Cathy Hayes as she proved to us that a small
space and a little know how can create a living
space that everyone will wish was theirs, even if
it’s just over 900 sq. ft.

I hope you enjoy this edition of Arcadia
Home & Design. If you or someone you know
would like to have their home featured in our
publication please let us know!

Enjoy and thank you for reading!

Amanda Goossen
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REFRESH THE YARD AFTER A FROST

Arcadia may not feel the deep freeze that most of the country must suffer through each
winter, but that doesn’t mean our yards are safe from a little freeze. Writer Kathleen
Shipman offers five tips to bring the plants, garden and grass back to life after Jack Frost
has passed through.

SWEET SALVAGE

When Kim Rawlins had the idea to open a storefront which was somewhere in between
a flea market and a homegoods shop, many thought she was crazy. The lines around
Sweet Salvage each month for their 4-day shopping event, however, proves otherwise.

THE GIFT OF SMALLER SPACES

Architect Cathy Hayes takes her knowledge and expertise home with her to create the
beautiful, yet very small home of her dreams. Using shade studies and functionality as
her inspirations, this beautiful Arcadia home proves that a small space can be all we've
ever dreamed of.

HANDMADE IN PHOENIX

With success of such online marketplaces as Etsy, more people are turning their handmade
hobby into a booming business. Discover four area residents finding success.

At HoMmEe wiTH CHEF JUsTIN BECKETT

For Justin Beckett, owner and Executive Chef at Beckett’s Table in Arcadia, home is where
he cooks pancakes for the family. Discover what Arcadia Home and Design learned about
one of our neighborhoods most talented chefs, after a morning spent in his Central
Phoenix home and kitchen.
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Transform your Lawn
from Brown to Green

It doesn’t take long to get your grass
back to its natural lush state. It just needs
some water, fertilizer, and a little TLC.
Use this time to be sure your irrigation
system is up to par.

* Inspect sprinkler heads for

proper coverage

* Check for leaks

* Start a watering routine

Even though you may want your yard

to stand out from your neighbor’s, it is According to the Desert Botanical Garden, February is a great
important that you don’t overwater your time to prepare a new vegetable garden for spring planting. Here’s
grass. Living in the desert, we need to how to do so.

conserve this resource. For great tips on
how to keep your landscape vibrant all
while saving water, go to the Arizona
Municipal Water Users Association
website, www.amwua.org.

Bring New Life to the Yard

Springtime is the perfect time of year to do some planting!
Baker’s Nursery provides a helpful chart to determine what’s
best to plant for each season in Arizona. Check out some of
their suggestions for seed planting in March.

Seeding Plants:
Alyssum « Cosmos e Sunflower

Petunia « Dahlia « Viola
Marigold « Lupine « Balsum e Salvia
Hollyhocks « Four O’clock

0 Prepare a New Vegetable Garden

Begin by working a digging fork or rototilling the ground to
approximately 12-18 inches deep. Avoid this process if the soil is
too wet, as it may be damaging. Apply compost liberally, (several
inches) and combine it with the loosened soil.

WaAys TO

THE YARD AFTER A FROST

By Kathleen Shipman

Cut Back the Frost Bite

Don’t let a warm week in February fool you
into thinking the winter has ended. Those
nighttime freezing temperatures are still a
possibility until the end of the month. To be
safe, wait until March to cut back your frost
bitten plants.

* Cut your plants % inch below the
frost line

* Shape to your desired preference

For more tips visit the Arizona

/ Municipal Water Users Association.
www.amwua.org/pruning_frost.html

And don’t forget...

Turn that winter yard cleanup
into a compost pile! By combining
your leaves, yard clippings, and
kitchen scraps, you will create the

Fill in your Yard with Colorful
Accents and Natural Designs

At Berridge Nurseries, they believe decorating your
garden with colorful pots and accessories can be just as
enhancing as the actual plants themselves. They like to
Go to the Desert Botanical call it, “planting happiness.” Why not bring vibrancy
Camdlen wabsie and mead dhels to your yard with waterless additions such as pottery,
Desert Gardening Guide on statues, stepping stones, or a wrought iron bench.

richest organic fertilizer there is.

Composting. Or, take advantage of Arizona’s own natural accent
www.dbg.org pieces. Boulders, river rocks, and petrified wood are just
some examples of creative desert décor.
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WALT DANLEY REAITY

Representing Arizona’s Finest Properties

Paradise Valley Arcadia
This immaculate Christiansen-Built home Tucked away on alarge corner lot, this home fea-
has been meticulously maintained and up- tures gorgeous hardwood flooring and vaulted
dated to create the perfect place to relax and wood-beamed ceilings, and a luxurious master

entertain. suite with a private patio.
5BR | 6BA | 8,265 SF | $2,395,000 4BR | 5.5BA | 5,330 SF | $1,825,000
Libby Cohen 602.291.1446 Libby Cohen 602.291.1446

5339 East Lafayette Boulevard, Phoenix
On over two private acres, this wonderful home has a koi pond, a swimming pool with rockslide and
waterfall, a tennis court, a three story tree house, and a 15+ passenger train that encircles the property.
5BR | 5.5BA | 6,421SF | $3,400,000
Libby Cohen 602.291.1446

Arcadia Phoenix
Privately gated and in a premier Arcadia loca- Perched high above the Valley but only minutes
tion, this home was custom built in 1996 and is from everywhere, this wonderful Mid-Century
an incredible value today with a gourmet kitch- Modern home enjoys panoramic views from

en, home office, gym, and private master suite. ~ nearly every room.
5BR | 6BA | 5,206 SF | $1,595,000 3BR | 3BA | 3,597 SF | $1,595,000
Libby Cohen 602.291.1446 Raquel Barbey 602.526.4571

o - . .
— Phoenix Arcadia
Arcadia Enjoy Camelback Mountain and lush fairway views ~ This classic Arcadia ranch has been updated
Originally constructed around 1915, this fully restored and renovated Mexican colonial hacienda on  from this beautiful home with a versatile floor plan  throughout with contemporary styling and fin-
one acre was chosen as the Heard Museum Designer home. located on the Arizona Country Club golf course. ishes with a floor plan set for entertaining.
4BR | 4.5BA | 5,200 SF | $2,665,000 4BR | 4.5BA | 4,964 SF | $1,150,000 5BR | 4BA | 3,400 SF | $899,000
Karen Ganz 602.469.6709 Libby Cohen 602.291.1446 Chase Colman 602.326.3350

480.991.2050
WALTDANLEY) WaltDanley.com

REALTY

EXCLUSIVE ATFILIATE OF [LUXURY
CHRISTIE’S ~ PORT/OLIO

INTERNATIONAL REAL ESTATE

NTERNATIONAL Walt Danley
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Stepping into Phoenix’s Sweet Salvage
store is a bit like an exploration. Strong
pieces of American history are tucked away
among romantic trinkets from faraway
lands. Crinkled letters and old photos peek
out from a vintage box, while delicate fabrics
float near industrial fixtures and rustic
cabinetry. A hint of mystery exudes from
every display.

Isitacozy French farmhouse? A rich 19th
century study? Or a mid-century modern
living room?

The answer is all of it — and much more.

And if that isn’t ambiguous enough,
Sweet Salvage isn't a store — yet it isn’t quite
a flea market either.

Sweet Salvage is a shopping event that
occurs for four days each month and sells
a variety of antique, re-purposed and pre-
owned furniture, art and home pieces from
around the country and world. During the
other approximately 26 days in each month,
Sweet Salvage designers scour estate sales,
flea markets, the Internet and more to find
unique pieces to sell to the public.

But it’s the staging that makes Sweet
Salvage unlike many stores carrying similar
items. Each month, 11 designers meet and
select a theme for the event. The designers
then interpret that theme in any way they
choose and embark on picking trips to
select and buy the items that fit their vision.
A 5,000 square foot warchouse is then
parceled out to each designer, who creates a
“vignette,” or staged space, with all of their
items for sale.

On opening day, customers can see a
variety of vignettes, which each tell a story
and showcase clever uses for the pieces,
while incorporating a variety of design ideas.

“There is a theme so it feels cohesive,
instead of too loose...like a flea market,”
said Sweet Salvage owner Kim Rawlins.
“Having a beautiful space makes you feel
better for creating, so we want to really
drum up enthusiasm for embracing your
home, but not in a big box way.”

There is everything from rustic farm
tables, to vintage suitcases artfully arranged
and old mail cubbies sitting atop a rustic desk
to form an entirely new piece of furniture.
There is even a 12-foot aged wood, hand-
chiseled window from an old church. In all,
there are thousands of pieces for sale.

“We find the authentic things that really

make it come together,” Rawlins said.

The morning air is chilly and the smell of
rich coffee and sweet pastries for sale from
The House Brasserie floats through the
breeze as the excitement builds.

It’s opening day for January’s Sweet
Salvage event, and a crowd of nearly 100 is
already lined up around the building — near
7th Avenue and Camelback Road — waiting
for the doors to swing open.

“I come and wait in line every month,”
said Arcadia resident Sarah Hubbard.
“Usually I have a whole bunch of Arcadia
girls with me.”

Inside, the Sweet Salvage merchandise is
artfully arranged to fit the theme “For the
Love of Home.” Nearly 40 employees scurry
about with excited energy, never standing
in one place for too long. One tilts a frame;
another fluffs a pillow, and still more put
the final touches on their displays before the
crowd files in.

“When it opens, it’s like Christmas
morning,” said Heather Moeller, the store’s
creative director.

One regular customer, who lives just
south of Arcadia skipped work to attend
opening day.

“Sometimes I come here not really looking
for anything, but it’s just comforting to be
here,” the woman said. “I'd just like to stay
in there a few days.”

Hubbard said that during January’s show
she hopes to find a petite chandelier, but
that she likes to keep an open mind, and
usually comes home with much more than
she intended.

“Last month, you couldn’t fit a pencil in
my SUV,” she said with a laugh.

Still, Hubbard’s favorite Sweet Salvage
finds are her two white corbels, from
a convent in Maine that now form her
fireplace mantle.

Arcadia husband and wife shoppers
Gordon and Kay LeBlanc said they enjoy
coming to Sweet Salvage events to purchase
items for their garden.

“The way everything is displayed is just so
beautiful,” said Kay.

“And it smells clean in there, unlike a
typical antique store,” Gordon said.

As the doors open, the crowd steps in a
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few at a time to allow everyone to enjoy their
experience. At the end of the day, designers
will pull out fresh pieces from the back of
the store to fill in spaces where items have
been sold — preventing the store from feeling
picked over.

When the event ends, some of the
items are sold in other places, some are re-
purposed and refreshed for the next show,
and others are donated.

“A commitment we made as a group is to
keep it fresh,” Rawlins said, “so each month
they can expect it to be new.”

While today’s Sweet Salvage customers
embrace the idea of an event-style store,
some doubted the concept would work.

And when Rawlins, along with general
manager Stephanie Williams and Moeller
prepared to hold their first Sweet Salvage
event in summer 2011, they too were scared.

“People were like, ‘How are you going to
pay your rent?” Rawlins said.

So the ladies tried to get the message out
as much as they could.

“We were like, okay, I invited 10 friends
and you invited 10 friends, and hopefully a
few of them will come,” Williams said.

“I had to strongly believe it was going to
happen,” Rawlins said, “but I cried the night
before to my husband.”

The next day when Sweet Salvage
debuted, they were astounded. There was
already a line wrapped around the building.

“It was absolutely a dream come true,”
Rawlins said.

The three designers and colleagues
knew at that moment that they had created
something magical. And what makes them
even happier today is the joy it brings to
their customers, whom they casually call
“our friends.”

Just as every Sweet Salvage vignette
comes together eclectically, yet seamlessly,
so did the designers who bring them to life.

Rawlins, a petite blonde originally from
Minnesota, spent her career working in the
car business before opening an antique store
on Cave Creek Road in 2008. Through
working there, she met Moeller a jack-of-
all-trades daughter of a designer, who was
the first person to tell Rawlins that her
Sweet Salvage idea “wasn’t crazy.”

?

Sweet Salvage owner, Kim Rawlins

“She embraced the same energy,” Rawlins
said.

Williams, a formal floral designer, was
the third to join the team after her display
in another store caught Rawlins’ attention.

“She was that cool girl,” Rawlins said.
“We asked her to join us.”

“I said ‘yes’ right away,” added Williams.

Today with a total of 11 designers —
including two men — Rawlins said people
ask her all of the time how they can get their
displays into Sweet Salvage, but Rawlins
insists that the designers must be hand-
selected.

“It’s really about the synergy of the group,”
Rawlins said.

They help one another bring their spaces
to life, just as they help their customers with
their homes.

“I think that we help people find their
own style and define it,” Moeller said.

“Our guests come in here with a sense of
‘I like that piece and I want to put it in my
home,” she added, “and that’s okay, because
everybody has a story and their house is
reflective of that story.”

Sweet Salvage is located at 4648 N. 7th
Avenue in Phoenix and opens the third
Thursday of every month. The next event will
be held Feb. 20-23 and the theme will be “Raw
and Refined.” For more information, wvisit
www.sweetsalvage.net or www.facebook.com/
sweet.salvage.
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SELLING HOMES IS NOT MY JOB...
IT'S MY PASSION!

Over the years I’'ve had the pleasure of renovating dozens of
Arcadia homes. | now have the opportunity to share my
experience and know-how with my clients. When listing a home
for sale, | personally prepare it as | would my own. And when
working with buyers | have ideas which uncover a home’s true
potential. My clients tell me my insights are invaluable. | tell them

P PN/ | love EVERY minute of it!
KELLY KNAPP Lelly

602.382.1332

PENDING PENDING

4240 E. SELLS DRIVE 4117 E. PATRICIA JANE
$475,000 $695,000

SOLD FIRST DAY
3650 N. 51°" PLACE

3000 sQ. FT. OF PURE ARCADIA PERFECTION! 4 BED/3 BATH
AND A POOL. GOURMET KITCHEN, WOOD FLOORS AND
MOULDING THROUGHOUT. $795,000

INCREDIBLE VIEW HOME

4302 E. WHITTON 4710 N. 33R° PLACE
$550,000 $585,000

SOLD SOLD—BUYER

4002 E. RANCHO DRIVE

ONE OF A KIND OPPORTUNITY ON A 37K LOT IN THE
HOPI SCHOOL DISTRICT. 3300 SQFT. LOADED WITH 3601 N. 48™ WAY 3006 N. MANOR DRIVE

NATURAL LIGHT AND VIEWS GALORE! $899,000 $450,000 $1,695,000

KELLY KNAPP 602.382.1332

HOMESMART ELITE GROUP © KELLYKNAPPHOMES@GMAIL.COM
REALTOR. RENOVATOR. RESOURCE.




BRIAN NORTH Relentless, dymamic and energetic, Brian Morth, residential broker tor Green Street Realty in
v, — FPhoenix, Arizona is a passionate REALTOR who knows no bounds. The independent
brakerage is gaining strength in the compaetitive Phoania market, ranked nember thee in the
state for par capita production, and his team, Morth&Co., is at the head of the pack

Brian has the heart of an entrepreneur, staming in sales at just 15 years old selling shoes, e
always been in sales and coming to real estate was a gradual process,” he explaing. *1 was
invasting for mysalt and | wanted to Qo iy Business into somathin g mo | ot addictad to
the pace of real estate. | lowe the thrill of the deal and the relationzh ps that we build in thas
business.” Starting with just & business card and a handshake, he bullt his career frem scrateh,
wiorking hard to establish a nepsvork of clents and a strong foundation for his business

Brian has such a passion for building businesses that when he was approached by the owner
af Green Street Realty to assist him, he couldn't refuse. “We decided that a brokersge was the
bast way to build a scalable business and to surround curselves with the kind of people that
sharg our sMme __|:||:\|.'||".,'l says Brian, "With the nr-r.-hn'nﬂr wi wanted to establish an
atmosphens that operated mane |lke a fiom and less lke 5 laose graup af agents,” T 1:Jl.|.1|-c||r|=..
“We pride oursalves on our business etiguette. We all look the part, carry ourselves like
professionals, and share a work ethic that caries the business forward.” This sense of
professionalism echoes through every aspect of the brokerage and they have taken the most
traditional elements of sales and modernired them for the contemperary elbent

Brian never takes his succoess for -.]r.1-.f!1|hr| He knows that his business will CiI'||!|l o 1|'.r-::||,.|g'h
sstained and n:liligrrnl: attention, " reinvent my busingss threo to lour times a :.--:'.'.nr_" ha
explaing. *l am constantly reviewing our practices and injecting dollars and time into the
aspects that work and throwing out the others. We always have a very clese aye on market
conditions 50 that we can ba proactive rather than reactive o r.'n:.ngn—s A% I:hr_\-:,. oour.”
Because of his careful attention, he was processing short sales in 2006 well befare the market
damanded these types of sales. By 2070, they were refocusing thelr efforts on re-sales and
away from distressed properties, and today they are readjusting as the market ence again
ghitts wndar thedr feat. Aways ong step ahead, North&Co. & an :.g.lr\- hr-e:-l:n*rl-gﬁ that s able to
meat any challenge head-on

While running a brokerage would be encugh for most, Brian loves the business too much to
b .h\'.'.:,.'h:hrr' the action, Within the hm'i-:nraﬂ.n_ Brian has built Morfh&Co., a team of talented.
hard-warking agents that includes Kds MeLaughlin, Heather Wilson, Greg Carbett, and Chern
Resves. “We think of curselves as practicing real estate by trade.” says Brian, "We are trades
people who are not afraid to answer the tough guestions and do whatevar it takes for the
client. There is no sense of pretentioesness with us, just hard work and good service.” Brian
sinid hamidall ps 8 mentor and [l PR with his team, and his h -;_.1|'ll.-=-l. |:¢-|'}-|:5. far aach of them i
that they will all find their own success and build a strong career. *l love my team and want
aach of tham to excal,” he says.

As ig true with the brokerage, Brian is abavays looking for novative ways to change the
practice of real estate with his team. | love listening to other agents talk about things that
don't work {or them and trying to find a way to rajuvnate those practices,” ha SIS “For
instance, many agents have given up on open houses altegether labeling them a waste of
time, Instead of abandoning them, we have re-invented them, We hold epen houses with six
properties at a time, creating maps of the properties and drawing in much more traffic than a
traditional open house.” Bran is not afraid to try new ideas and invest i experimentation. He
reaches deep into his pockets for marketing utlizing a wide varety of media frem print to
billboards ta the Internet

Continually on an upward trajectory, Brian‘s focus is not on his stellar production numbsers or
his list of sccomplahments, but on staking hes reputation on the highest quality sendce to
bath his clients and his colleagues. "My greatest goal is that someday 'l be voted REALTOR
of The Year,” he says, "not from any vain pursuit, but because the award is voted on by my
peers. Their recognition of my work would be the best accolade | could imagine.* Everything
Brian does B wnrklr\-g taweard this end gt-al and with this kind of autleok he will leave an
incredibly positive mark on his community as he builds his bright carear

For more infarmation abowt Brian and Morth&Cao, vizit www, MorthandCo_com
or call 480,250.44E7 or email brian@northandco.com

NORTH&CO.

REAL ESTATE BY TRADE

3131 E CAMELBACK RD #410 PHOEMIX, AZ 85016 PHOME £80.250 4487 WEB northandoo.com




CHERI REEVE

IDErty apeciahist

Charl may have been mised in Arizona
But ase haa managed 19 Wavel all oyer
thes whirld an nal Gnly Her p-uﬁ-uun-m'_
but persocnal adventures. Previously
WCTRING W DTN DUl Lo
afl hat favoeite destnatons inchde
Thailand, Dubai snd Hong Kong. Al
spending so much e away from b
l-r"l:'..
back iin Phoenin. Cheri quickly found a
home wath MorthkCo. snd  hasn't

Iogked back, WWhat ane har plan lor tha

rosat, ihe deciged o planl Fear

coming year? *| have a lot of expenence
in the lumwry market and am looking 1o
& Arcadta, |
have & gendne love for travel snd look
forward 1o beimging mose bernational

Bl & i 1Pl FrarEs 1S Sl honw miueh

fig e hangl gy

dAnrons and Arcadia haee 1o otfes

GREG CORBETT

Criginally from Coloradao, Greg moved
s Anpona i 1¥Yd and BeoETmE &
bewniad Heallar i 2004, Since Dhan
L:lht"? spepnf fOur sucoessiol JEAT 35 an
Of STl BOERT 1 Py DD ialid &
than mowed inte the resale markst in
Z0H. After several yeam vworking
over the valley with muhiple offices
Girggy Brally Tound his bama i Phaenis
with Morth&Co. ard has been thers
wver since. M cuthool for 20747 “This
whayld be the fimt YRET 0 Gl Boe
time whene wo see a healthy market
which mssans homaes will sell if you price
fight, The demand tor Gur
amasing commanity will remain strong

il Lebiial.”

HEATHER WILSON

Hoather started her sales caroer salling
el Pairsid fof & thendreg Valley Romme
Bulldar in 2D, She eacelled & @
mamber of a sales team, winning 1he
P Svanid for Excellence. I8 W EUTING
this gt thad Heather lparnad the home
building process from start to Snish. Har
passan for rerodeling older horees led
B 80 e g B8l in the Camselback
Corrdor and Aiscadis sreass. Afer 5
woars at Realty Expcutives, Hesther and
Feirr writier, e Melaughling joirsed Grgen
Street Realty. The sisters teamed up
wiith Brian MNorth to launch Moeth&Cao

lad] yaar ared Pived axpenenisd grael

succens.  fa  for Hesther's favoribe
Cantral Cornaor and Arcadis batspan?
T lenamg Thie SOy Saa-Rnd-Ba-gad
ribae ol The Henry. The Stand is a
family fawowite for wesbond bungers,
wmesd and ahaked, And Chestnuts
Mutella cotlee caks alongude Cartels

Frbal toa is perfection.®

NORTH&CO.

REAL ESTATE BY TRADE
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RIS McLAUGHLIN
Property Soeciallst

Kris beings a wnigue marketing
cprapactve 1o raal  edtste.  Afber
gracuating cum  laade fram  Wake
Forest University with a Bachelon of
Artg on Commurecabord, Kna had &
succesitul caredr in svertiseng sales
snd marketing at Wied Magazine in
Mow York City and San Framcisco
Maving b Arcadia in 2005 19 partrer
with her sisfer. Meathar Wilson, Krs
brought har skill set, ton years of sales
Ll 3 JdB cais ] arss I}\.'I.'\.'i::\l?-'i ESF ooefings ﬁ
with people to the Phoenix meal estate
market. Together, they go above and

!:-u-,':u'lJ b vl P cliamtd” Palach
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Morth&Co F ~It's made up of a group of
Heatioi who fedlly card alsout ThT
cligrily snd thair comm; ity We by s
vektod inferost i the preservatian snd
rmprayvemen of Arcachs neghibor Boods
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Cathy Hayes is Arcadia.

To discover that she actually grew up in a small suburb
of Chicago is like finding out that the tooth fairy might
be a childhood fantasy. It doesn’t seem possible.

Hayes Inc. Architecture and Interiors is responsible for
some of Arcadia’s most beloved institutions. La Grande
Orange wouldn’t possess its well known coolness factor,
Chelsea’s Kitchen wouldn’t feel like a bustling home
away from home and Sanctuary Resort and Spa would
be missing many of its key elements, without the hard
work and vision of architect and designer, Cathy Hayes.

Growing up in River Forest, a community closely tied
to the larger area of Oak Park in Chicago, Illinois, Cathy
was surrounded by architectural inspiration. Beautiful

ranch-style homes were the foundation, while a local
celebrity, Frank Lloyd Wright had a home and studio
just blocks away from where Cathy grew up.

“I connect with Arcadia because it reminds me of
where I grew up,” said Cathy. “I knew I would live
amongst similar minded people.”

Cathy felt such a pull to the community, in fact, eleven
years ago she would purchase a 1,500 sq. ft. home on a
7,000 sq. ft lot just blocks away from her office, next door
to LGO.

And then she would transform that home, using
everything she knew, to design a living space
encompassing her every architectural belief.

For Cathy, smaller is better and she proved that by

Continued on page 12
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Continued from page 11

taking her 1,500 sq. ft. home and reducing it
to 986 sq. ft.

She would bring the outside in, designing
a home that opens up to the yard with both
doors and windows to develop a home open
to its environment 90% of the year.

“I like to think of it as an expensive tent,”
Cathy laughed.

Seven months after purchasing the home,
Cathy would begin construction, setting an
example of what could be done in a short
4-month period of time.

“My contractor advised me to plan
everything beforehand because the house
was too small to do otherwise,” said Cathy.
“We bought all the appliances and materials
and stored them in my office, I acquired
permits and plans. When we started we were
completely prepared.”

The plans for the home would hold two
very important elements, both of which are
key aspects of Cathy’s approach to design.

First, the home would be built according to
a shade study. A shade study determines the
way the sun affects the home and its ability
to stay cool.

Using ashade study, Cathy would determine
that her home was in the worst possible
location for the southwest sun, as it would hit
the home and heat it dramatically. By simply

adding seven citrus trees to the existing two,

which sat on the southwest side of the house,
Cathy would design a microclimate.

Adding solar screens to the westside
where the late afternoon sun would hammer
the walls and windows, the sunrays would
suddenly be wused to the homeowners
advantage.

The second design element used by Cathy
is her desire for usability.

“It’s so important to be critical about all
the decisions youre making, especially in a
small house,” said Cathy.

Things such as drawers in the kitchen
instead of deep cabinets, windows that open
out instead of side to side and sink handles
on the wall instead of on the sink are all
elements that work to make a person’s life
easier and more functional.

“Sink handles on the wall allow water to
drip down and make them easier to clean,”
said Cathy. “They also open up the counter
space.”

To this architect, function is just as
important as aesthetic.

“Life is much more balanced this way,”
said Cathy. “Angst is simply removed from
your day when there is order in your life and
home.”

Growing up with eight brothers and
sisters, Cathy admits that life had to be in
order to survive.

|Continued on page 14|
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5 6 Pa | m S Beautiful Custom Homes In The Heart Of Arcadia
LOCATED AT 56TH STREET & CAMELBACK ROAD

« Stunning views of Camelback Mountain

« Located in the heart of Arcadia
+ Gated community

+ 4 Bedroom, 4 Bath plus powder
+ 4,502 square feet

+ Priced from $1,850,000

« Custom homes by
TDLC Development

INTRODUCING 56 PALMS, three large half-acre custom homesites with breathtaking Col\rfllt'liCtlv(l;HE Realty/ Developed by

. . L ike Messenger
views of Camelback Mountain. The gated custom home enclave is situated on the 480-315-6711 O r—[ DLC
corner of 56th & Camelback, and offers privacy and seclusion in the heart of Arcadia. 480-560-7171 M SEVELOPMENT
Please contact us to learn more about this exclusive community that offers privacy GHE www.tdlcdev.com
and views, conveniently located close to world-class shopping and dining. REALTY ROC”B@”OS%
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Catherine

By Dipier CAUDRON

French painter Didier Caudron was
once a well-established doctor. At the
age of 57 however, this completely self-
taught artist began exhibiting his work,
which would quickly thrust him into a
world of praise and admiration.

Back in Phoenix, however, Cathy
Hayes, while looking for art for a new
restaurant she was designing called
Chelsea’s Kitchen,

upon a gorgeous painting by an up and

would stumble
coming French artist.

A few years later, while traveling
through the South of France, Cathy
would meet and spend time with the
now established painter. After getting
to know the man and his family, she
would ask him to do more work for her
and her ever-growing list of projects.

What would come next is a beautiful
piece of art.

In 2008 Cathy would commission
Caudron to do a painting for the Estate
House, a restaurant she was working on
in Old Town Scottsdale. The finished
piece would arrive to Cathy with the
name Catherine.

The piece, Caudron would explain,
was named after his friend. A beautiful
white flower placed in an otherwise mix
of reds and oranges was the particular
element of the painting that he
specifically called Catherine.

Two years later, in 2010, when the
Estate House would close its doors,
Cathy would be given a gift. The
painting now hangs beautifully in her
home.

Page 14

Continued from page 12

“We were eight kids sharing one bathroom,”
said Cathy.

And because of this, one of the most
important rooms of the house was the
bathroom, where an oversized shower was
absolutely mandatory.

“I like to have east morning light in the
master bedroom so you start your day with
the sunrise,” said Cathy. “I haven’t woken up
to an alarm clock in many years.”

Large glass walls bring morning light to
both the master bathroom and bedroom.

‘It illuminates my bathroom just
beautifully.”

To Cathy Hayes it’s the simple way a
person, builder or designer can make a home
better, more usable, that truly makes the
difference.

“I've learned that we need to respect
ourselves and our time,” said Cathy. “If we
live orderly, if our home is functional for our
life, we can do that.”

“It’s the simple things in life,” someone
once said. And with her small home, morning
sunlight and ability to cool her home with
shade and citrus trees, Cathy Hayes is living
proof that the mantra is true.




<%ﬂ’hoenix is slowly budding to the bloom
of its Renaissance — and designers have a lot
to do with it. The number of quality local
designers is climbing annually and their
creative concepts are bringing new ideas
and an innovative visual aesthetic to the
Phoenix landscape.

Custom, locally made furniture is in
demand and on the rise. Manylocal designers
are finding success and moving from their
garages to studios and warehouses, while
exporting their products to international
clients.

Although brought together by common
trade, the designers leading the local pack
could not be more different. Their styles and
motivations contrast significantly but they
seem to all share the same goal of wanting
to see the Phoenix design scene flourish and
to build a supportive community around

local, handcrafted goods.

The Artist
Benjamin Hall — Mile112
www.benjaminhalldesign.com/mile112

Some of the most painful times in life
breed the most important and beautiful
experiences, and without those times full-
time architect, part-time furniture designer
Benjamin Hall may have never found his
calling.

“l was dating a girl in high school.
Things weren’t going well. I got home one
day to a laundry list of chores my parents
had left for me, and I just said screw it. I
packed my car full of popcorn, some cash,
my guitar and sleeping bag and I just hit the
road. I drove all night and found myself in
this little town called San Luis Obispo on
the coast of California. I called my parents
at 2 a.m., they were freaked out, they had
no idea where I was. My dad ended up
getting me a hotel room at a Best Western,”
explained Hall.

A young Hall wandered for a few days,
playing his guitar, making some cash and
one day found himself wandering onto a
college campus (Cal State Polytechnic). He
happened to sit-in on an architecture class,
and “I was just wowed.”

After taking part in a summer school
program for high-school students, Hall
found himself at the University of Arizona
studying architecture, then, as a graduate,
he moved to Washington state and worked
for a well-known architect.

A

By Amanda Savage

Hall reached a burn-out phase in his
career, and his landlord offered up a cabin
he owned in central Washington, asking
that Hall “bring it up to speed.” Hall spent
six months in the remote cabin (found only
by a mile marker, it was number 112), and
eventually, got bored. So he made a chair.

“I liked to watch the stars at night, and
needed something to sit in.”

So with some materials in his car, he put
together his first piece, a pin press chair
called the “Stargazer.”

From there he started making sketches
and taking part in small projects here-
and-there, but it wasn’t until he moved
to Phoenix, and expanded his tools and
workshop, that he really started to push the
furniture side of his business.

Hall’s designs are simple, clean and
fresh. He approaches design with an almost
childlike curiosity, experimentation and an
enthusiasm to learn. He is interested in
exploring new mediums and really getting
to understand the materials he works with.

“I treat it as an art. I wouldn’t call it a
hobby or a business. It’s an art,” says Hall.

He describes his style as gritty, refined
and elegant. He explains that his process
is about “boiling down what the essence of
the goal is, and trying to reinvent it.”

Currently Hall sells one-of-a-kind
creations on his website and makes custom
orders for residential clients. He’s an
architect first.

His products can be found at Modern
Manor, Funky Boutique and at model
homes used as staging bait.

The Bunky Day to Night Stool by Benjamin
Hall Designs.
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Phoenix resident Thomas Porter uses reclaimed barn wood to create unique pieces for the home.

The Naturalist
Thomas Porter — Porter Barn Wood
www. porterbarnwood.com

Thomas Porter has made a name for
Porter Barn Wood, as a premiere spot to
find reclaimed barn wood. He runs a wood
yard available to the public three days each
week, and a custom shop at a separate locale
that produces wood and metal doors, tables
and other home goods.

Surrounded by woodwork at a young age,
the idea of wood as a business sparked for
Porter when he helped a friend transport
an old barn from out-of-state to Phoenix.
Through that experience he saw the
demand for reclaimed wood and decided to
fill the niche.

Now, Porter has crews in “top-secret”
locations in the Midwest that scavenge,
breakdown and ship old barns to him.

Most of Porter’s barn wood comes from
traditional, American farms dated from the
1700s and 1800s.

Some of his favorite woods come from
nearly extinct American Chestnut, which
was wiped out at the turn of the century,
making some chestnut wood pieces over
200 years old.

In March Porter’s team will be tearing
down a few barns on a property that dates
pre-civil war.

“The main house on the property was
ravaged by Shermans—scavengers for
Sherman’s army—they knocked down the
door with a horse and you can still see the
footprints in the front of the house,” said
Porter.

“We love the history behind the wood
almost as much as we love the wood-
working,” said Porter.

As one could guess Porter’s style is
rugged and natural. What he describes as
“organic industrial.”

“We like to bring stuff in that’s natural.
We like the natural defects and the

A

imperfections in things, and we like work
around those artistically. We like the live
edge of the tree. The imperfections are
what make things beautiful,” said Porter.

With business booming Porter has
plans to develop a new property that will
serve as a yard, workshop, storefront and
blacksmith shop.

“We won't just have the woodworking
and building supplies, we will also have
a blacksmith shop that were adding
this year. We're taking over an existing
blacksmith shop. We’ll be gearing that up
quite a bit. Doing more finishing. Adding
vintage markets and creating a sort of
urban Phoenix community for reclaimed
wood and reclaimed barn wood projects.”

Porter Barn Wood has supplied
reclaimed wood for the Union at the
Biltmore Fashion Park, Handle Bar In
Tempe, Dierks Bently’s Whiskey Row,
The Western, Giant Rustic Pizza, Bourbon
Jacks in Chandler, Sedona Wine and Beer
Company, The Good, Bad and the Ugly,
EVO, Chloe’s at Cityscape and many more.

The Problem Solver
Dean Heckler — Heckler Design
www.hecklerdesign.com

Heckler Design is famous for two things:
the steel iPad stand, the Windfall, and One
Less Office desk designs.

Furniture design became a guilty-
pleasure for Heckler when he was working
full-time as a UX/Ul interface designer and
owning his own software company. When
he had extra cash, he would have one of his
sketches made. Design was a treat.

When he brought his original, highly
modern desk design to life, he didn’t
expect other people to like it. But when
friends and family responded positively and
wanted one, he began to see the potential
in his designs.

Hall slowly transitioned away from

|Continued on page 16|
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Continued from page 15

full-time, to
consulting, and  worked
towards growing his product
business. In late 2008 and
early 2009, he was able to
completely eliminate software
from his workload.

Dean specializes in
functional design.

“‘'m drawn to problem
solving. If there’s a way of
making it simpler, I want to
implement it. I don’t consider
something done until T've
made it as simple as possible,”
said Hall.

Heckler Design is making
a move to a large 6,000
square foot warehouse in

mid-February along Grand  p,g by Hecker Designs.
Avenue. Here, Hall will

dedicate 1,500 feet to offices and 4,500 feet
to a new warehouse.

Currently most of Heckler’s Design
sales happen online, with one local store,
Customatic in the Biltmore Union, selling
some of his desks.

You can see his iPad enclosures and
stands at dozens of local (and national)
Valley businesses like Fate Brewery and
Greater than Coffee. The stands protect
the iPad while also putting it on display. A

Windfall cash register is also now available.

software

The Industrialist
Vintage Industrial — Greg Hankerson
www.shop.retro.net

Vintage Industrial is a husband-wife
partnership, design and manufacturing
company that makes fresh pieces inspired
by French Industrial.

Greg Hankerson was always a creative
kid. “I got into art projects and liked music
and I wanted to be a rockstar at one point.
That kind of fizzled and I followed my
dad’s dream, to work in accounting and do

Desk base by Industrial Vintage.

the family business,” Hankerson explained.

But as accounting became dull,
Hankerson was in search for a creative
outlet, and coincidentally his wife needed
a new table.

“So I made something and she loved it — 1
didn’t like it.”

So Hankerson set out to make something
he did like, and in the process made a lot
of tables.

This project to make ‘the best table’
combined with Hankerson’s active blogging
and the owned domain name “retro.

net” became the foundation
of Vintage Industrial. He
started posting his creations
on his blogs and people started
buying them.

Hankerson’s  designs are
motivated by the femininity
and warmth the French
brought to industrial design.

“In the early 1800s (the
French) were making
industrial pieces for factories
but really put a lot of love and
thought into it. It wasn’t just a
table with four legs, they made
it really ornate and pretty,”
Hankerson explained.

Over the last three years
Vintage Industrial has grown
from the Hankerson backyard
to a large warehouse in South
Central Phoenix with a staff of

about 20.

Currently Vintage Industrial ships to
commercial and residential clients across
the globe, spreading as far as Australia
and Dubai. Notably, their designs can be
found in Lamb & Flag retail stores across
the country and locally at the Four Seasons
Scottsdale (to name a few).

While the current space allows the
business to double and still be comfortable
where they are, because of shipping costs,
Vintage Industrial expects to open shop on
the East Coast and in Europe within the
next five years.
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Traditional Arcadia Charm and Elegance. Remodeled, light, airy open floor plan is
perfect for living & entertaining! Great Hardwood Floors! French doors everywhere!
Family Room, Game/Media Room, Office. Wonderful Kitchen with front window,
breakfast room & pantry. 4 Bedrooms, 3.5 Baths, 3463 sq ft. Offered at $996,000.

4481 N Laun][a/

Unique Soft Contemporary in the heart of Arcadia. One of a kind open flowing floor
plan lends itself to both comfortable family living and elegant entertaining. 5875 sq ft,
5Bedrooms, 4.5 Baths, Library, Exercise Room, Basement and Game Room. Family room
has full bar that will interest the most discriminating entertainers offered at $1,699,000.

For other /is[‘ings and my recent newsletter about

ez

c[ownsizing communities in our area visit my
web site: wch.Zwstarizona]wmcinfo.com

DEBBIE FRAZELLE, ABR

002.054.0888 (,)fﬁce e 002.300.8540 Cell ® 3113 East Lincoln Drive
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Page 16

Oﬂ@ DOSh D]dC@

www.oneposhplace.com

Visit our Retail Showroom

Also offering Award Winning Interior Design by
Paige Bailey & Associates, Inc.

480-941-8954
9:30 - 5:30 Monday — Friday ® 9:30 - 5:00 Saturday ® 5625 East Indian School Road, Phoenix
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Arcadia - Camelback Corridor - Paradise Valley

602-368-9999
WWW.LAWNENFORCEMENTLANDSCAPE.COM

ST, S

JENNIFERSheedy

5243 E. Calle Redonda 5501 E. Calle del Paisano
5 bedrooms, 3 Baths ® 2900 sq ft ®* Completely Remodeled ® Sport Court

Private Cul-de-Sac Lot ® 3 Bedrooms, 2 Baths ® 1970 sq ft ® Jacuzzi * Pool
Walk to Hopi Elementary Own Your Own Slice of Arcadia

‘:?; Please contact Jen to show

=y - 602-502-6600

> -, Jennifer Sheedy, REALTOR®
The Jofte Group

3200 E. Camelback Road, Suite 120, Phoenix, AZ 85018
| 602.502.6600 * jen@thejoffegroup.com

THE |

JOFFE GROUP |
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At Home with

Chef Justin Beckett stands proudly in his
Arcadia restaurant on a nightly basis, behind an
abundance of burners, pans and various cooking
utensils, preparing masterful plates for hungry
locals, visitors and friends. With a large open
kitchen, patrons are always in perfect view of
Beckett’s hard work as he meticulously prepares
plates that are not only delicious and intensely
satisfying but have made him a household name
amongst foodies and families alike.

But to Justin Beckett, owner and Executive
Chef of Beckett’s Table, his Arcadia restaurant
is the second most important place he creates
delicious home-style cooking. His number one
spot for whipping up a meal is his home kitchen,
with his wife Michelle and their two beautiful
boys, Greyson (6) and Tobin (4).

When Justin and Michelle moved into their
Phoenix home seven years ago, they were
saddled with a project. An original 1950s home,
which had been owned by the same person for
the past 18 years, the space would need a little

Page 18

By Amanda Goossen
Photographs By Michael Baxtey

tender loving care. The effort would mean a
home with the layout, ranch-style and history
they loved but with newer floors, paint, stripped
wood beams and an entirely new kitchen.

Affinity Kitchens in Scottsdale helped
the Becketts design a kitchen that would be
practical and family oriented while also working
with the overall style of the home.

Large, sleek and refined Viking appliances
were used throughout the space, from the
large stove to the refrigerator and wine locker.
Counter space that most would envy is made
even more special when you discover that the
counter tops are made completely of sealed
concrete, ensuring easy cleanup.

“The way the counters were smoothed and
poured gave them their unique look,” said
Justin.

For the man who spends most of his life in
a kitchen, the cleanability and uncluttered look
of the kitchen was one of the most important
factors of the design.

Appliances that are normally found scattered
throughout most home kitchens are all hidden
away, placed out of sight. Even the microwave is
behind cabinet doors.

Light switches are on the wall outside the
kitchen space and all electrical outlets are

s - e,

Chef Beckett’s son, Tobin (4), gets to work in
his own kitchen as dad prepares a meal.

Home




P
hidden underneath the cabinetry. There are
only four seams on the entire length of the
large counter space, making sure that no time is
wasted cleaning grout or wiping away stubborn
crumbs.

Justin Beckett decided on things for his
home kitchen that most home chefs would
never think of, but can definitely admire.

The functionality and cleanability leaves
more time for Justin to spend with his family.
The sleek glass table, which extends from the
kitchen counter makes a great space for his
young boys to sit and watch their dad cook.

Unless they are cooking themselves, on
their retro red pretend kitchen, positioned just
a few feet from their father’s feet.

“On the weekend we make breakfast and
the boys like to use their pretend kitchen while
I'm cooking,” said Justin.

Perhaps the boys are practicing for their
future, just as Justin prepared in his own
family kitchen as a child.

“I was the oldest of 5 kids,” said Justin.
“My mom asked me to help out and I chose the
kitchen as my space.”

His experience would lead to a first job
as a dishwasher and eventually the decision to
attend culinary school.

“I used the money my parents gave me for an
SAT tutor to buy my girlfriend an anniversary
present,” said Justin. “I was then on a mission to
find a college that didn’t require SAT scores.”

A friend mentioned culinary school as an
option and Justin never looked back.

“T love the rush of it all,” said Justin. “I love

creating something that nourishes other people.”

His favorite things to prepare? Breakfast for
his family. Fresh pasta. Mexican food, especially
enchiladas. And braised meats.

“T love to make sandwiches,” said Justin.
“They are probably my favorite food group.”

Another is one of the basics.

“I love vegetables,” said Justin. “I love creating
amenu and a recipe according to what’s in season.
And I really like getting people to eat vegetables
they don't think they like. They almost always
change their mind.”

FULL SERVICE INTERIOR DESIGN & SHOWROOM

wwwbluescedsnel 602-952-1312 helloabluescedsnel

@EE

Rare opportunity in gated Arcadia Estates located in the heart of
Arcadia! 4 bedrooms, 3725 sf, open floor plan with 15’ ceilings,
new kitchen and many upgrades located on one of the largest and
best lots in the community. Private park provides easy walking
access to stores and restaurants. Offered at $1,095,000.
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. " Anna &
McDowell

Fxperience. Integrity. Heart.

602"526’1213 ABR, CRS, GRI ﬁ: E
Anna@AnnaMcDowell.com

www.AnnaMcDowell.com

Page 19

Home



NORTH&CO.

REAL ESTATE BY TRADE

480.463.4373 | NORTHANDCO.COM | APropucTOF ¢ EN STREET
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